FRED COLLIE

Graphic & Marketing Designer
Roosevelt, NY | 917-660-5797 | fred@fcgxdesigns.com | fcgxdesigns.com | linkedin.com/in/frederickcollie

PROFILE

Graphic, web, and motion designer with 12+ years of experience across in-house, agency, and freelance work. | design brand
systems, marketing websites, and motion graphics, and | take projects from first concept all the way through final production. I'm
good at taking complicated or technical material and making it clear and easy to act on, and | use Al tools in my process to move
faster without cutting corners on the craft. Right now I'm the only designer at a precision manufacturer, where | also run the CAD-
driven digital cutting.

CORE SKILLS

Brand Identity & Visual Systems e Adobe Creative Suite (Photoshop, lllustrator, InDesign) ¢ Web Design (HTML/CSS) e Figma e Video
& Motion Design e Social Media & Digital Marketing Design e Presentation & Pitch Deck Design e Print Production & Pre-Press o
Typography & Layout e Al-Assisted Design Workflows e CAD Operation

EXPERIENCE

Graphic & Web Designer / Marketing Designer 2022 - Present
PNA Technologies LLC | Jamaica, NY
» Only in-house designer for a precision gasket converter that serves aerospace, defense, and uncrewed-systems programs. | own
the brand identity, website, and marketing from first idea to finished piece.

» Built and maintain the company website and campaign landing pages in WordPress/Elementor, and keep the brand consistent
across marketing materials and technical documentation.

» Run the Ziind digital cutting system for CAD-based precision production in an ISO 9001 / ITAR-registered shop, which keeps me
working across both the design studio and the manufacturing floor.

» Create technical marketing content, including capabilities decks, Instagram carousel series, technical bulletins, and long-form
articles that turn dense engineering detail into sales and business-development material people can actually follow.

Graphic Designer Mar 2019 - Nov 2020
Universal Music Group / Bravado | New York, NY
» Led and produced design work across tour, e-commerce, retail, and direct-to-consumer merchandise for Bravado’s heritage-
artist roster.

» Worked closely with the marketing director on every project and was responsible for delivering production-ready assets on
time, at the quality a global music company expects.

Graphic Designer Sep 2016 - Mar 2019
Texas Black Expo | Houston, TX

» Designed the annual event brand system for one of the largest African American trade shows in Texas, covering sponsor
packages, impact reports, mainstage event advertising, and social campaigns.

> Kept the look consistent across multi-year campaigns backed by national sponsors, and handled photo editing and the product
photo library.

Graphic Designer Jun 2014 - Aug 2018
Etched Communications | Houston, TX

» Produced campaigns across a lot of formats, including flyers, brochures, ads, postcards, social assets, and HTML emails, for
agency clients in a range of industries.

» Scheduled and tracked concurrent projects, coordinated with outside vendors, and maintained file naming and cataloging
standards.

EDUCATION

A.A.S., Commercial Art, Nassau Community College, Garden City, NY
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SELECTED WORK - 2015-2026

Fred
ollie

| build brand, marketing and editorial systems for
companies, nonprofits and public agencies. The work runs

from defense manufacturing to festival stages.

FCGXDESIGNS.COM NINETEEN PROJECTS - EIGHT DISCIPLINES
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| make organizations look as
capable as they actually are. One
clear idea, carried consistently
across every surface it touches.

I'm a graphic and marketing designer working
across brand identity, advertising, print and
editorial, web and event systems. I'm just

as at home with rigorous B2B and industrial
work as | am with expressive consumer and
cultural brands.

The work on the following pages spans defense-
sector capability marketing, a multi-year
nonprofit festival identity, packaged-goods
branding and dozens of logo systems. All of

it built to run in the real world, not just the

pitch deck.

fred@fcgxdesigns.com

Brand identity systems
Marketing & advertising
Print & editorial

Web & product Ul
Event & experiential

Packaging

lllustrator - Photoshop - InDesign - After
Effects - Figma

fcgxdesigns.com
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PNA Technologies - Myrtle Consulting

Kent's - Transcend - Scentique - Clique

VASHR - Edge Preparatory

Gateway Development - Palisades

Texas Black Expo - Famous NY

Jerome Love - Jameson

AVI-GICHEE - DIEM

Nineteen selected marks
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B2B & CORPORATE

PNA Technologies

Capabilities marketing for a mission-critical gasket & EMI-shielding converter.

01

Brand + web + deck Website, capability Defense - Aerospace -
deck, social Space

PNA converts sheet materials into precision
gaskets, thermal pads and EMI-shielding
parts for defense, aerospace and space Precision gasket
programs. The identity had to feel conversion for

as exacting as the work, closer aerospace & defense.
to an engineering drawing than a
marketing page.

| built a navy-and-red system anchored by a

blueprint language: fine rules, monospace
callouts and sheet numbers, and a

restrained palette that lets technical

imagery carry the weight. A full capability set,
cut on one digital floor.

o @

EMI/RFI Shielding Gaskets Thermal Management

/ Capabilities website: industries, B
materials, programs "@{,\

C—

/ Blueprint-styled capability deck

Conductive O-Rings

/ Instagram capability & “anatomy” series

/ Reusable navy / red brand templates

Custom Gaskets & Seals Electrical Insulation Conductive Flange Gaskets

CAPABILITIES WEBSITE

01 - B2B & CORPORATE 04
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PNA TeChnOIOQieS Capablllty deck PRECISION ENGINEERED. MISSION READY.

/ BLUEPRINT SERIES

TECHNOLOGIES LLC

Precision
gasket
conversion.

FOR AEROSPACE & DEFENSE.

L_ CAPABILITIES 20826 — COVER SHEET 2026-04 150 9881

Precision engineered. From CAD file
Mission ready. to inspected part.

‘01} 02‘ 03‘ 05

‘CAD Design / DFM Review Material Pull Zind Digital Cutting i Documentation / Ship

25+

L 81 - wHO WE ARE / OPERATIONS PROFILE

Blueprint-language slides, from “From CAD file to inspected part” to sheet-numbered technical detail.

01 - B2B & CORPORATE 05
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Myrtle Consulting Group

Corporate collateral for a food & beverage operations consultancy, including a

two-page overview, an infographic and team materials.

PRINT - EDITORIAL

. =

-

S

About Myrtle Consulting Group.

CONTACT US
EDWIN BOSSO

Senior Partner

Driving Improvement On the Line, Delivering Results to the Bottom Line Sustainable Results

Fluctuating costs, inefficient supply chain, outdated equipment, unpredictable consumers, ineffective inventory management,
internal politics the list of operational burdens goes on and on. Doing more with less has become a regular practice and it may seem
like the challenges outweigh the opportunities. For organizations willing to embrace performance improvement strategies however,

Myrtle Consulting Group’s flexible and adaptable deployment model helps ensure align-
ment with clients’ objectives, from the front line to the boardroom. We employ Passion,
Pace and Performance as constants to accelerating operational, financial and cultural re-

there are opportunities to compete and stimulate growth.

Proven Expertise, A Customized Approach

Myrtle Consulting Group is built on more than 25 years of hands-on experience delivering performance improvement to the world's
leading food and beverage, consumer products and life sciences organizations. We have unmatched expertise in providing lead-
ing-edge solutions and services with a tailored approach to address clients’ unique opportunities and challenges:

Shop Floor Leadership

Management Systems

We help safeguard lean success by utilizing tools and
to improve behavior, streamline communication and facilitate
sound decision-making.

Production Optimization (OEE)

Increase operational efficiency and productivity by decreasing
equipment downtime. We have proven expertise in using OEE to
optimize utilization of production assets and maximize produc-
tion capacity.

Maintenance and Reliability

The operation can be a costly strain or an effective unit. We
use state-of-the-art-techniques to identify, record, plan, sched-
ule, stage and execute repairs. We guide clients by encouraging
teamwork between production, sanitation and maintenance
staff so everyone understands how to address consistent failure
patterns.

Lean Six Sigma

We know precisely how to incorporate Lean Six Sigma to elim-
inate waste and output variations. We select projects that are
tied to operational metrics and provide active coaching for belts,
champions, functional managers, supervisors and shop floor op-
erators.

and proactive must be constant.
Myrtle Consulting Group leverages powerful metrics and key
performance indicators to assess existing management systems,
identify gaps and produce behavior changes at all employee lev-
els.

Logistics and Warehousing
We improve warehouse operations and management by focus-

ing on techni imp
invoicing, packaging and shipping. Our lean warehousing meth-
ods help clients balance shift patterns and resources against
shipping/receiving cycles.

Sanitation Efficiency

Sanitation is often under-emphasized and inconsistent, leading
to issues, such as poor product quality, increased production
time, equipment damage and operational delays. Our step-by-
step, fine-tuned sanitation programs are carried out with mili-
tary precision.

sults.

Case Study

Case Study

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor in-
cididunt ut labore et dolore magna aliqua.
Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip
ex ea commodo consequat. Duis aute iru-
re dolor in reprehenderit in voluptate velit
esse cillum dolore eu fugiat nulla pariatur.
Excepteur sint occaecat cupidatat non proi-
dent, sunt in culpa qui officia deserunt mol-
it anim id est laborum.aboris nisi ut aliquip
ex ea commodo consequat. Duis aute iru-
re dolor in reprehenderit in voluptate velit
esse cillum dolore eu fugiat nulla pariatur,
Excepteur sint occaecat cupidatat non proi-
dent, sunt in culpa qui officia deserunt mol-
lit anim id est laborum.

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor in-
cididunt ut labore et dolore magna aliqua.
Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip
ex ea commodo consequat. Duis aute iru-
re dolor in reprehenderit in voluptate velit
esse cillum dolore eu fugiat nulla pariatur.
Excepteur sint occaecat cupidatat non proi-
dent, sunt in culpa qui officia deserunt mol-
lit anim id est laborum.aboris nisi ut aliquip
ex ea commodo consequat. Duis aute iru-
re dolor in reprehenderit in voluptate velit
esse cillum dolore eu fugiat nulla pariatur.
Excepteur sint occaecat cupidatat non proi-
dent, sunt in culpa qui officia deserunt mol-
lit anim id est laborum.

+(1) 617-538-8216
edwin.bosso@myrtlegroup.
com

MIKE SCHELLBERG

Partner
Operations Implementation

roup
+(1) 617-538-8216

mike.schellberg@myrtlegroup.
com

where the work is done.

We live “on the line” and live for
what we do. We will be there,

We catalyze improvement and de-
liver at accelerated speed when it
matters most.

Our results set us apart and every
engagement is structured to en-
sure our interest are aligned with

 —

Myrtle team

QUALIFICATION HIGHLIGHTS

Brian Penn has more than 12 years of i i with a back-
ground. His acumen is focused on analysis, design and implementation of improved
processes, izati designs and i systems. He has man-
aged and executed complex, transformational programs accounting for more than

$100 million in cost and revenue improvement. In a previous leadership position, Brian
successfully developed and facilitated training curriculum and programs for hundreds of
consultants.

EXPERIENCE

« Boston Beer: Operations Transformation Project
Nestle Waters: Operations Transformation Project
Coca-Cola Enterprises: Supply Chain Standard Work Implementation (400 sites)
psm 5 « MOM Brands: Operations Transformation Project
DSM: Operations Transformation and Productivity Project
@der Lanxess: Operations Transformation Project
Arclin: Operations Transformation and Productivity Project (11 sites)
Bayer Pharmaceuticals: AVS and Lean Implementation
United Water: Customer Service and Field Collections
Kwikset Corporation: Production Supervision, Six-Sigma Black Belt

Brian Penn
mation Director

Tra

ENCELITAS - Wiindsor

PHILIPS

S
TovoTA

EDUCATION/CERTIFICATION

B.S., Mechanical Engineering
Texas A&M University

P
/\

01 - B2B & CORPORATE

the clients’.

myrtie
group

TEAM MATERIALS

A consultant bio and qualification sheet
covering experience, certifications and
selected engagements, set in the same
navy-and-red system as the overview.
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FRED COLLIE

Myrtle Consulting Group

Results infographic and creative concept, extending the visual language from
the two-page overview.

Current Target One Thing: e
i Whatis the single thought we want to communi-
Perception: by

‘What does the target believe about Myrtle before
seeing any collateral or communication?

Myrtle is a young company. They

convey knowledge and experience.
as most consulting firms do on their
websites and communication
materials. | worked with one of their
partners when he was with a
different firm. It was a successful
project. If | consider them as a
partner, if may be a tough sell
internally because of unfamiliarity. |
hope we can at least consider

them. | am pretty sure their fees will
be lower than a larger. more-estab-
lished firm.

Desired Target
Perception:

What should the target think, feel or do after
seeing the collateral or communication?

Myrtle Consulting is impressive. |
think they really enjoy their work
and genuinely care about the
results. They understand the
industry, its unique pressures and
have a solid track record. They
have the resources and capabilities
of a large firm. And because Myrtle
is smaller in size, | trust | will get
more flexibility and hands-on
service.

Myrtle Consulting Group is an ideal
partner because they have unparal-
leled expertise.

and flexible approach and consis-
tently delivers operational results.

Tone:
What do we want collateral and communication to
el like?

* Passion: Dedicated
* Pace: Effective
* Performance: Proficient

Mandatories:
What must be included in i collateral and
communication?

- Passion - Pace _ Performance
+ Myrtle Consulting Group logo

« Professional design, concise
language

01 - B2B & CORPORATE

INFOGRAPHIC
PIE CHART

Myrtle Consulting Group

Myrtle Consulting Group (Myrtle) is
ayoung, passionate consiting irm
that specializes in

providing eperational solutions to
food and beverage, consumer
products and life sciences
industries. To meet the specific
needs of each client, Myrtle
employs adaptable service
delivery in areas such as shop floor
leadership. Lean Six Sigma and
process optimization

The executive leadership team has
awealth of knowledge and experi-
ence. With its corporate
headquarters in Houston and
executives throughout the US, and
Europe, Myrtle is geographically
poised to provide unparalleled
hands-on service to clients in the
food and beverage, consumer
products and life sciences indus-
tries.

Myrtle core values and brand
ickentity center on "Passion . Pace
Performance _° This also
addresses the firm's competitive
differentiation

Branding
Creative,
Brief

Executives have successfully
ulilized their established networks
to fuel positive company growth
since the company’s inceplion in
2012. A marketing communication
strategy will be critical to continue
anupward path and maintain a
competitive advantage.

— .
Target Audience Profile:
Wiho om B2 Whot are my pain points? How do | feel
bt eonsultieg pactners

Senior executive and/or other
decision maker at a company in the
food and beverage. consumer
products. or life sciences industry.
Likely male, age 45+, in the US.

and Canada. Some concentration in
Midwest, Northeast, Atlanta, Texas,
California, Toronto. but stll pretty
widespread

| have a demandiing career. | am
baltling increasing costs from
multiple angles, operaticns,
production, materials, regulation
and compliance. just to name a
few. Alot of man hours are wasted
on the shop eor and some of my
equipment isn't the most efficient. |
know these issues hinder produc-
tion line speed and fill percentages.
Even though | don't have an effec-
tive way to monitor total losses |
know it is costing the company

The turnover in mid- and
upper-management intensifies my
pressure. There are several
personalities to manage from the
corporate office to the front line.
There's definitely inadequate
leadership on the shop floor, but |
have an extensive travel schedule
and can't be there enough to really
impact change.

Outside consultants could bring
value and help improve operations
However, they come with a
substantial price tag, IVl be "game
over for me, too, if we den't quickly
see measurable results on the front
lines. | have a working relationship
with a well-known firm from a
previous project. Maybe, | will reach
out to them

07
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BRAND IDENTITY SYSTEMS

02
|
Kent's Fresh Goods
A private-label food brand for a neighborhood grocer. Warm, green and unmistakably
about good food.
ROLE / Brand identity DELIVERABLES / Logo, packaging, CATEGORY / Grocery - Private label

merch

THE IDEA

Kent's needed a house brand that felt as

friendly as the market itself: abundant, fresh e
and local. The hand-drawn wordmark and

little orange marks carry a whole pantry of e S
packaging, from coffee and juice to cereal, FR H
pasta and snacks, and stretch onto the ‘ D
bags and aprons that make the store feel G ;

like a place.

02 - BRAND IDENTITY 08
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Kent's Fresh Goods: the packaging line COFFEE - JUICE - BREAKFAST - SNACKS

KenTs

eSH
£5e

6eé0s

LEMONADE
Bright, tart

JUICE 4y

100% juice
ripe or

152FLOZ(1PT) 450l

HONEY OAT

CEREA

Lightly sweetened
‘whole grain cereal

- MANGO

CRISPS

crisp lightly sweet fritsack

WL, UHTY SHRLY
v sweer Y oguoows

NO ARTIFICIAL LIGHTLY SNRLY
Anors Y swr Y DRCOS

202(3409) 2(397 ) NET WT 1.2 0 (34g)
Rl J e NET WT 1.2 0Z (34g) =

% 5BARS
NetWtB80z(2509)

02 - BRAND IDENTITY 09



FRED COLLIE PORTFOLIO - 2026

Kent's Fresh Goods: snacks & merch PANTRY - BAGS - APRON

¢ ‘ e é ¢ &
KenTs  E—— Kenls ll%\gﬁ Kents

e
E%.‘E GE6DS || GeeDS

CRACKERS

Light, crisp & perfectly salted

PASTA
redients

,
vl

B m

el

)

]

| fif< §i= | fE==

{ f | Y
i y MY | A /, ! F
NET WT. 9 0Z (255g) NET WT. 9 0Z (2550) NET WT. 9 0Z (2559)

| ‘ —

02 - BRAND IDENTITY
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Kent's Fresh Goods: out in the world FLEET - ADVERTISING

e' é
e
GeéDS

Fresh for
Every Table.

”

EVERYDAY
VALUE

PREPARED
FRESH LOCAL
PRODUCE FAVORITES DAILY

02 - BRAND IDENTITY 11
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Two brand worlds

PORTFOLIO - 2026

Full identity boards spanning logo, palette, digital and collateral.

TRANSCEND THERAPY

o1
WEBSITE DESIGN

Begin Your
Healing Journey

ANSCEND

Playfair Display
Aa

DM Sans
Aa

02
MOBILE

Heal
Beyond Limits

Your Mind Matters.

04

05 06
BUSINESS CARDS LETTERHEAD &
. STATIONERY - j|

A calming wellness identity built on a sun-and-
lotus mark and a sage palette, carried across
website, app, ads and stationery.

02 - BRAND IDENTITY

SCENTIQUE

A&

! = r -

// i\ sol Aol ko YOUR SCENT. f”"ﬂff‘r,‘g
e e YOUR STORYSE 4 S|

SCENTIQUE [leuflicallondl Aol
4 - A : =

Mobila Perfume boutigue ——

Mobils Penfume Boutigue

Voo Dasce / Relac

|

NEW W

ARRIVAL

POCKET SIZED LUXURY
MADE FOR YOU

SIGNATURE s _ _ 3
SCENT -

A perfume-boutique identity in charcoal, gold and
blush, running across packaging, campaign,
social and app.

12
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Clique Vodka

Spirits branding with attitude. Jet black, electric pink and a single promise:
bold by nature.

BOLD BY NATURE.

MADE TO STAND OUT. CLI N UE

QUE VODKA

CI—I @ SCJDE ; AURORA GROTESK
e ‘ BOLD A a

REGULAR
MEDIUM
LIGHT

AD CAMPAIGNS

BUILT DIFFERENT.
|EOOb% MADE TO

CONFIDENCE
IN

CLIQUE

WEB TEMPLATE PACKAGING DESIGNS

CLIUE

BOLD BY NATURE.
MADE TO

SOCIAL MEDIA MERCHANDISE POINT OF SALE

CLIQUE

02 - BRAND IDENTITY 13



FRED COLLIE PORTFOLIO - 2026

WEB & PRODUCT DESIGN

03
A bold sports-media platform. Dark Ul, condensed type, built to move.
ROLE / Web design DELIVERABLES / Homepage + article SECTOR / Sports media

templates

CINEMATOERAPHY

et

Wi FRODE RIS

" Snmua dmisha

HOMEPAGE ARTICLE / VIDEO TEMPLATE
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Edge Preparatory School

Identity, website and enroliment collateral for a college-prep charter school.

¥

.E E I JGE About Academics Admissions  Contact m

Innovate
a legacy.

Academic Rigor Whole-Child Approach Community Impact

WEBSITE

s that inspire curiosity, Supporting the intellectual, personal, and social Empowering students to lead, serve

prepare students for the future. growth of every student, every day and create meaningful change in Huntsville

We don’t prepare students
for school. We prepare them
for the world.

Tend Sigmon
CHIEF EXECUTIVE OFFICER

oAl
E D G E tsigmon@edgepreparatory.org

256-585-1099
PREPARATORY SCHOOL

edgepreparatory.org

Small by design, ambitious by nature.

ed in community. Built

Website, viewbook, folder and business cards in navy, orange and cream.

03 - WEB & PRODUCT 15
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PUBLIC SECTOR & INFRASTRUCTURE

Gateway Development Commission

Wordmark and identity for a bi-state Hudson River rail program.

04

THE MARK

A steady, institutional mark for a program in
the public eye. A clean ring device and
confident wordmark hold up equally in agency

GATEWAY confdent wordmark hold up
DEVELOPMENT
COMMISSION ALSO: PALISADES TUNNEL PROJECT

Presentation design for a related public-
infrastructure program: agency-grade slides
for public and stakeholder audiences.
Selected slides follow.

‘\ GATEWAY
DEVELOPMENT
/ comMisSION

PROJECT 03
PALISADES TUNNEL PROJECT

BUILDING BENEATH THE
PALISADES

Engineering the western
approach to the new Hudson
River rail connection.

AUGUST 2026

NPT

PALISADES DECK - COVER HUDSON TUNNEL PROJECT SOURCE / AS OF AUGUST 2026 o1

04 - PUBLIC SECTOR
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Palisades Tunnel Project

PORTFOLIO 2026

Presentation design for the Gateway Development Commission. A few

selected slides.

m PROJECT 03
PALISADES TUNNEL PROJECT

THE PALISADES TUNNEL
PROJECT AT A GLANCE

NEW JERSEY APPROACH

NORTH BERGEN
LAUNCH SITE

PROJECT 03
PALISADES TUNNEL SEGMENT

DIAGRAM — NOT TQ SCALE

5100,

APPROXIMATE TUNNEL LENGTH

28 FT8IN

CUTTERHEAD DIAMETER

GATEWAY DEVELOPMENT COMMISSION HUDSON TUNNEL PROJECT

GATEWAY DEVELOPMENT COMMISSION

HUDSON TUNNEL PROJECT

04 PUBLIC SECTOR

HUDSON RIVER CROSSING

PRESENTATION

~\ GATEWAY
DEVELOPMENT
~/ commissioN

Project 03 constructs the western
portion of the new Hudson River rail
connection, from the North Bergen
launch site to the river crossing.

MANHATTAN APPROACH

HUDSON RIVER

‘/‘C)_,_______._——_,__—'——__':—
_=Z MANHATTAN
i RECEIVING SITE

~500
FT

APPROXIMATE TEM LENGTH

1,680 one

WEIGHT OF EACH TBM

SOURCE / AS OF AUGUST 2026 02

GATI Y
PROJECT 03 C\ BEVELOPMENT
JCDMMlSSlDN
PALISADES TUNNEL PROJECT

A MACHINE BUILT
FOR MONUMENTAL
WORK

Each machine combines excavation, material
removal and tunnel lining into one continuous
construction system.

1,680
) TONS (1358

APPROXIMATE WEIGHT OF EACH TUNNEL BORING \\ (o) 5 /
MACHINE B 0]

~500 FT 28 FT8IN

CUTTERHEAD DIAMETER
APPROXIMATE LENGTH

SOURCE / AS OF AUGUST 2026 0s

17
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Palisades Tunnel Project

Presentation design for the Gateway Development Commission. A few

selected slides.

PALISADES TUNNEL PROJECT

A 1,680-TON MACHINE BUILT
10 MOVE THROUGH ROCK

SHIELD

SEGMENT ERECTOR AND CONV

GANTRY DECKS

16800

m PROJECT 03
PALISADES TUNNEL PROJECT

WHAT COMES NEXT

The Palisades Tunnel Project moves through a coordinated

sequence of construction milestones.

AUGUST 2026
CURRENT WORK

Excavation, staging and site
coordination continue at the
western approach.

GATEWAY DEVELOPMENT COMMISSION

04 - PUBLIC SECTOR

FALL 2026
TBM PREPARATION

Assembly, systems testing
and launch-readiness
activities advance.

2027
TUNNEL ADVANCE

The machine progresses
beneath the Palisades as
tunneling activity expands.

PORTFOLIO

7 \ GATEWAY
DEVELOPMENT
../ commission

SUPPORT SYSTEMS

\ GATEWAY
DEVELOPMENT
/ commission

NEXT
VERIFIED MILESTONE

A confirmed public milestone is
issued as each schedule
checkpoint is verified.

{UDSON TUNNEL PROJECT

SOURCE / AS OF AUGUST 2026

Each milestone builds toward a safer,
more resilient future for the region.

2026

18
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05

EVENT & EXPERIENTIAL

Texas Black Expo

A multi-year identity for one of the South's largest African American consumer festivals,

ROLE / Editorial + marketing design

Annual impact reports, 2016-2018, in a blue,

05

14th
Annud

Su

Cel:bra!lon
June 8th - 11th

Education.
Entrepreneurship.
Empowerment

June 8 -June 11, 2017

BOARD MEMBERS

Chris Crear, Just Energy, Board Chair

LaTayne Bruce, Nationwide Insurance, Chair Emeritus

Jerome Love, Texas Black Expo, Board Member

Marlen Whitley, Reed Smith LLP, Board Mermber

Sahira Abdool, The Principle Partnering Group, Board Member
David Bartholomew, Myrtle Group, Board Member

Carla Lane, Lane Staffing, Board Member

Zawadi Bryant, Nightlight Pediatric Urgent Care, Board Member
Dr. Johnny O'Connor, Lamar University, Board Member
Charlene Johnson, Reliant / NRG, Board Member

Previn Jones, CES Management, Board Member

Reginal Auzenne, Archdiocese of Galveston-Houston, Board Member

Nikita Lamar, Lamar Legal Group, Board Member

#TBE2017 IMPACT REPORT

EVENT & EXPERIENTIAL

DELIVERABLES / Reports, decks,
event ads

PORTFOLIO

spanning impact reports, sponsorship and event marketing.

YEARS / 2015-2019

merce and Black Professional Alliance Austin to
enstre the suiccess of the event. We hosted hundreds
of quests at Speckeasy Lounge and began to build a
buzz via social media.

#TBE2016 IMPACT REPORT a

BLACK

i

MEDIA

i @um STON ARE

SUPPORTERS

‘Commissioner Rodney Ells, Haris Courty Precinct One
‘Wanda Adams, HISD Board President
Michael Kubosh, Council Member
Laonya Goffney, Lufkin ISO Superitendent

#TBE2017 IMPACT REPORT

gold and magenta editorial system.

W BT re

JEDUNNT  $pmepusuc  cramarka  (Comcast.

[PENALTY|
et

— Austin
Road to TBE Syl Turner joined us for the official kick-off
leading up to Summer Celebration. The event helped of |he four-day celebration. Opening Ceremony includ-
spread stival and trade-
show while promoting our overall mm\en Texas recepuon Representatives from local media, elected
Texas Black
such as the Greater Austin Black Chamber of Com- bels m\ended this exciting event.
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Sponsorship pack

H#TBE2015: BUILDINGB?(ETTEH LIVES

2015 SPONSOR PA
JUNE 11 - JUNE 14, 2015
HOUSTON, TEXAS

www.texasblackexpo.com
) info@TexasBlackExpo.com / 713-551-8722

texasblackexpo @ TexasBlackExpo

#TBE2018: Weathering the Storms of Business
June 7 - 10, 2018 - Houston

WHAT'S IN IT FOR
YOUR BRAND?

Increase brand awareness Engage consumers with a
among the second largest Corporate Social Responsibility
African American consumer initiative that supports youth
market in the US with a buying development and diversity in
power of 86 billion dollars business.

roduce new sales or encourage!
trial with the opportunity to sell
or distribute samples on-site

12401

Generate publicity/media
coverage with extended
exposure and visibility in a

possibly untapped market

Suite 218, Houston, TX 77045

PORTFOLIO

TEXAS BLACK EXPO SPONSOR

Summer Celebration is the largest African American consumer tradeshow and festival in the south.
The annual event attracts thousands of attendees from Texas and surrounding areas as well as
over 200 vendors and scores of corporate sponsors. The 4-day experience includes a lineup of top
celebrity entertainers, influential speakers, business development seminars, health and wellness ex-
hibits, hair shows, women'’s forums, concert performances and more.

For 14 consecutive years, this landmark event has been produced by Texas Black Expo, Inc. — a

non-profit organization that aims to stimulate growth and development within urban communities by
strengthening businesses, inspiring youth, and building better lives.

AUDIENCE AND REACH

NEWS MEDIA
IMRESSIONS

15

MILLION X MILLION

SOCIAL MEDIA REACH

TOP MEDIA
COVERAGE

ﬁ HoustonPress ~ [Dllingout  BiEerise
4
QR Majiokizs $79THE BOK

of attendees 75% of attendees
are women are college educated

2026

DECK

MEDIAN HHI: $61,000 MEDIAN AGE: 40

Texas Black Expo Inc. « 12401 South Post Oak, Suite 218, Houston, TX 77045
Phone: 832-200:0540 - wwwTexasBlackExpo.com - @TexasBlackExpo

iy of Howon

(/=]
IGHT
= LaneStaffing reliant”
b VisitHouston.com
- ok i,
COMCAST  Zzx=
—
-
= Mjickie!
"
—

et HOUSTON  g7978E
ARPORTS EBOX
t
geoenis verizon
1 UnitedHealtheare Walmart @ Houstonfirst,
Ktourr. @ forward Tmes ~ ©

d-mars.com

Texas Black Expo Inc. + 9494 Southwest Freeway, Suite 650, Houston, TX 77074

2015 sponsor pack - audience, reach, media coverage and past-sponsor proof points.

05 - EVENT & EXPERIENTIAL
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Event campaigns ADS - EBLASTS

7“’/‘ - R £8€ TEXAS BLAGK EXPO PRESENTS
= ‘ HEALTH
Resilience: Real Men, Real Women e, A N D F |—|— N ES S

,
P JUNE 13-14
J W - FREE CHECK UPS * BLOOD PRESSURE
. ' AND GLUCOSE SCREENINGS ¢ INTERACTIVE FITNESS DEMOS
-7k FREE HEALTH PLAN INFORMATION * HEALTHY COOKING DEMOS

MODERATOR CELEBRITY GUEST PLUS MORE!
Dominique Perry g

ccccc

P >
.,\ 72N

Kentrell Wright Sky Houston Greg Malonson
i Actor, i

Brought to you by%
DAY, JUNE 9 | 2 PM-4

m lIROWN CONVENTION CENTER

T ReinrS G #TBE2018 | Ei® Y @TEXASBLACKEXPO TEXASBLACKEXPO.COM

o

CORPORATE

AWARDS
LUNCHEON

FRIDAY, MAY 13TH 12 NOON

GEORGE R BROWN CONVENTION CENTER, BUSH BALLROOM

i3 TEXAS BLACK EXPO PRESENTS

DEVA

Build Your Brand and Bfeak Barriers

FEATURING
TRACYE MCDANIEL

President,
Texas Economic
Development Corporation

2016 HONOREES

/ 4 R s b i
VS
fﬁ \ |

LADY ANGELA  NECOLE DEVI
EMMY  YEE BITCHIE DEV

SATURDAY JUNE 13
2:00 PM

GEORGE R. BROWN CONVENTION CENTER HALL A MAIN STAGE

P
.

LS

SHARON MURPHY JAMES HARRIS
Partner, HEB - Represented by
McConnell Jones Lanier James Harris,
and Murphy Director of
Supplier Development

RESERVE YOUR TABLE AT TEXASBLACKEXPO.COM
FOLLOW US @TEXASBLACKEXPO

GEY #TBE2016
BROUGHT TO YOU BY

= N EI®Y @TEXASBLACKEXPO
T - E THEPRINGIPLE GET TICKETS! @ TEXASBLACKEXP0.COM

Recurring event ads - Diva Dialogue, corporate awards luncheon and health & fitness.
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Famous NY

A concert & lifestyle event pitch in crimson, black and hard-
edged geometry.

05

ABOUT THE EVENT

Famous New York plans to make this the best event for everyone included. We want this fo be a night
where artist want fo be, Sponsors and other companies want fo show up, and fans want to desperaely
attend. We will be also he incnrpnminE the NY community and beyond by havin§ acontest that allows for
musical artist that are not signed to submit their work to the main Famous New York email for possibly
winning of a Famous New York free music video as well as a slot to open up for our main act. We have
already found our Street team members, which consist of Social media know individuals that reach
thousands of people daily just through photos and Tweets. This will help promotion and allow for a wider
audience. Sponsors will also be permitted to have constant exposure before, after, and during the event
and time on stage fo talk about their companies and their vision

Throughout the event we plan to sell Sponsor merchandise. min[fle with drinks for those over 21+ as
well, and constant musical acts with slight moments for hosting, and networking. We plan to have a public
event but we do want fo invite hi% industry names, companies, and artist (that wont be performing) for
exposure and opportunities for all involved. We believe it is important o continue expand Hip-hop and
music culture in a positive and regulated way with your help. The flow of this event is important and with

LOCATION

WILLIAMSBURG
MUSIC HALL

EVENT & EXPERIENTIAL

PORTFOLIO

ACTS

Below are a few ideas on Artist, Supporting
artists, and DJ's. We will have a solidified
act/acts once we receive funding.

Prospective Headlining Artist:
Big Sean, Fabulous, ASAP Ferg, Steve Akoi, Joey
and Pro Era, UA, Chance The Rapper, Ab Soul,
Casey Veggies, Schoolboy 0

Prospective Supporting Artists:
UA, Proera, CJ Fly, Audio Push

Prusgective DJ(s):
Hot 97 DJ / Vashtie / Kitty Cash - Confirmed

I]?emng Acts:

Will be placed through contests and supported
up and coming arfist giving young artist a
platform to perform w/ the greats! A

PLATINUM SPONSORSHIP:
$20,000.00 (2)

I Powered by sponsor your brand will have all exclusive licensing
rights to the title of one of our complete series of concerts (3 shows)
plus top billing in all series marketing materials including TV, radio,
newspaper, web banner ad, direct mail, public display, public
appearances, on-site display and program advertising.

I Verbal recognition during opening and closing remarks

I Full color page advertisement inside of concert program
booklet

I Company prominently featured on home page of
http://famousnewyork.com

GOLD SPONSORSHIP:
$5,000.00 (2)

I Half page, Full color advertisement inside of concert
program booklet

I Alink to your company’s web site from the event
weh site

I Company banner & logo prominently
displayed stage side

I Company prominently featured on home page of
I 5 VIP passes to concert Fadly Rty B4l paps

http://famousnewyork.com
I Alink into your company's Web site from the event web site
I Company banner & logo prominently displayed at concert venue
I Company logo on all printed material

I 2 VIP passes to concert

2026
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MARKETING & SOCIAL

Jerome Love

A content engine for a speaker, author and realtor: quote cards, seasonal graphics and

06

recurring social series that stay on-brand every post.

. TEACHABLE

PR = TUESDAYS

Sunday Scriptures

“In all these things we
are more than

“I praise you because I am

p

fearfully and wonderfully “Yﬂu WERE BUR“ A“ conqu:“:s th‘:oug}: e
et Erbdrds ORIGINAL—DON' LIVE LKE A Romans 8¢
wonderful, I know that full = " — Romans 8:37
well.” i COPY.
— Psalms 139: 14 w\ - — JONATHAN SPRINKLES @JeromeDLove
P | JEROME D. LOVE / : e
s ; FOUNDER OF ONE OF AMERICK'S 2
Join me in worship tomorrow! LARGEST BUSINESS EXPOS
The Reflections of Christ’s Kingdom o A i
9321 Edgebrook Hou ! 77075 GET UP - J?ZCIR}—C({V"';::S()L
@gospelstream.tv/therockwoi GET OUT. @JEROMEDLOVE G}E]Tolﬂ-rr" online (zfguspclsl am.
MOTIVATED MOTIVATED

)

MARTIN LUTHER KI Birthday — January 6th

“A genuine leader is not a searc! for consensus Today I celebrate the
but a molder of cons S 9th almiversary of my
— Martin Luther King 29th birthday...I
@lerceeDLove decided not to turn 30! Eh"}'cEll(?PRISE
4 @JeromeDLove liIcomes
N JEROME D. LOVE
Y Founde of One of Amercas Lrgest Business Expos,
Sl e R | . bl e LS
Largest Business Expos GET OUT, h GET UP, and Black Enterprise Contributor
GET GET OUT!
MOTIVATED
MOTIVATED , K1 @jeromediove  jeromediove.com

Recurring series: Teachable Tuesdays, Saturday Scriptures, holidays and features.
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Jerome Love: print & signage BOOK - BANNER - REAL ESTATE

Jerome D. Love ]ERO ME D. LOVE

Empowering People. Changing Lives.

Just Sold ==

www.lov

Corporate Luncheons, Opening or
Closing Sessions, Awards Banquet,
Professional Development, and more!

13609 Fountain Mist, Pearland, TX 77584
S ow Creek Ranch

JUST SOLD FLYER
SISO ME IN 60 DAYS OR LESS OR WE’LL GIVE YOU $1,000”

RETRACTABLE
BANNER

BOOK ' COVER mnecting with
and Intiuencing Your Team

Beyond the feed, the Jerome Love brand extends into print, from a published book cover to event signage
and branded real-estate marketing, all carrying the same warm, confident voice as the social series.
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Jameson

Event collateral for brand activations: invitations and an “Artist Access” series in
the WhiSkey'S blaCk-and-gO|d W0r|d. MARKETING . EVENT

NG 0K
il

JAMESON

PRESENTS A

PRIVATE

FRIENDS GIVING

D I NN E R

IN CELEBRATION OF FRIENDSHIP

NOVEMBER 26, 2019
8:00 PM

RICARDO STEAK HOUSE i 2 HOSTED BY
: S £ @TOSMONEY

215 2nd Ave, New York, NY 10029

B4 8PM
S  \EST

EVENT INVITATION ARTIST ACCESS SERIES

A set of event pieces built to feel premium and The system flexes from a formal invitation to an
nightlife-ready, with deep black grounds, gold “Artist Access” program spotlighting emerging
detailing and confident type. talent at branded events.
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CONCEPT & ADVERTISING

AVI-GICHEE

A luxury eyewear & apparel lookbook for S/S 2015 in black, white and gold, shot
like editorial.

07

AVI~GICHEE Classic Logo Tee

Description

White cotton-jersey navy-blue centre-front
signature logo velour appliqué Crew neck
velour short sleeves 100% cotton. Dry Clean
Only

Stgle #- AVGSST151
Wholesale : $45
Retail : $180

Description
Tan cotton-jersey black centre-front signature
logo velour appliqué Crew neck short sleeves
100% cotton. Dry Clean Only

Style #- AVGSST152

Wholesale : $35

Retail : $165

07 - CONCEPT & ADVERTISING
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DIEM

A self-initiated typographic concept: “Does It Even Matter?”

A personal exploration of type as voice, Self-directed work like this is where the

layering expressive lettering and florals to turn system-building elsewhere in this book

a rhetorical question into a poster. gets stress-tested, pushing color, texture
and composition further than a client brief
usually allows.
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LOGO & IDENTITY

08

Selected marks

i
TECHNIC peS
U 4

TECHNIC DRIVING

MILLIONAIRE MOMS

KITCHEN

TISHA'S KITCHEN

REEL ROLL

BEKEE BY SYLVIA

08 - LOGO & IDENTITY

PEDIATRIC

L —
O F HARLEM

PEDIATRIC PT HARLEM

Py Rebecca Francois

0N
N/

CHICMATIC

BROW/NGRLBEATLUXE

BROWN GIRL BEAT

ASIA EVOLV

MOR

MOR BOOKINGS

L\

¢

[E DRIFTERS

ISLAND DRIFTERS

THANK GOD TS BRODKLYN

THANK GOD IT'S BK

Nyack

Training Center

NYACK CDL

e
TRAVEL

SOCIAL TRAVEL CLUB

PORTFOLIO

FRESH TALENT

N

GNB

TECHNOLOGIES

GNB TECHNOLOGIES

VOLITION

VOLITION MEDIA

@) keypointmedia.

KEYPOINT MEDIA

+ MORE AT
FCGXDESIGNS.COM

2026
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CAPABILITIES & EXPERIENCE

A decade of building brands and

PORTFOLIO - 2026

marketing systems across sectors.

PNA Technologies
Myrtle Consulting Group
Gateway Development
Commission

Texas Black Expo

Kent's Fresh Goods
Edge Preparatory School
Transcend Therapy
Jerome Love Enterprises

Jameson - VASHR - Clique

CAPABILITIES

Brand identity & systems
Marketing & advertising
Print & editorial design
Web & product Ul
Packaging

Event & experiential

Presentation & pitch decks

lllustrator
Photoshop
InDesign
After Effects

Figma

Defense & aerospace - Public

sector - Nonprofit - Retail &

CPG - Wellness - Education -

Media & entertainment
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LET'S WORK TOGETHER

Thank
YOU.

I'm looking for a full-time role where | can own brand and

marketing systems end to end. If the work in this book
resonates, I'd love to talk.

EMATL WEB

fred@fcgxdesigns.com fcgxdesigns.com

PORTFOLIO 2026



